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A Study on Post-Purchase Behavior

of Social Enterprise Food

I-Mei Tsai and Pei-Chi Chen~*

Department of Food Science, Tunghai University, Taiwan

Abstract

While the realization of globalization enable for the rapid circulation of
commodities and resources, the negative social impacts such as over exploration of
resources, global warming and inequality in income distribution occurred. To solve
the problem, New value Paradigm has been established such as eco friendly and local
production as well as keeping the equality of income distribution etc. Therefore,
social enterprise plays a role to show its value for existence, it utilizes commercial
means to solve social problems and make profit at the same time. Recently years,
food safety issues keep happening and spread out one after another. We observed
that food companies expressed their innocence, while the government keeps
amending the law governing food sanitation and even set a cumulative penalty for it,
and yet, the problem does not cease. It becomes an issue that is not able to be

solved in the society. We have found that food that social enterprise sells, such as
products which produced through organic and eco friendly ways provides a safe and
healthy food for consumers, which also offers a solution for social problems.
Comparing with the food served in the market, whether consumers are willing to trust
the food the social enterprise sells and believe in the concepts and value these
enterprises promise to deliver is the question. Furthermore, are consumers attempt
to continue purchasing is cruicial for these enterprise to make profits. This study
intend to investigate the “Consumption value” consumers perceived and their
“Purchasing Behavior” as well as intention for repurchasing. The results are found
that the “Functional Value” and “Emotional Value” was the most important for
consumers who purchase food from social enterprise. The higher the “Functional
Value” and “ Emotion Value” are, the higher the “Intention for Repurchasing”

and the “Willingness to Pay” are. Consumer preferred to buy the products from
entity stores, and they purchase from social enterprise because they believe they are

good sources for quality and safety food, and they believe in the ideal value that



social enterprise deliver.
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